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Course Information

Semester & Year: Fall 2022

Course ID & Section #: Comm-1-E3428

Instructor’s name: Timothy Pearson

Day/Time of required meetings: MW 11:40 am —1:05 pm

Location: HU 207

Course units: 3

Instructor Contact Information
Office hours: TBA
Email address: Timothy-Pearson@redwoods.edu

Catalog Description

An introduction to the fundamental theories and techniques of public speaking stressing audience
analysis, logical organization, and support of ideas. Students will analyze and research issues and will
construct and deliverinformative and persuasive speeches on topics of current concern.

Course Student Learning Outcomes (from course outline of record)
1. Based upon accepted theoretical models of human communication,analyze the communication
situation, audience, occasion,and subject matterin orderto constructand deliver effective speeches,
usingclassical and contemporary rhetorical techniques toinform and/or persuade an audience.
2. Exercise ethical considerationsinthe development, support, and presentation of ideas to
diverse audiences.
3. Critically analyze informative and persuasive communication including classroom speeches,
theirown presentations, and additional messages to which students are regularly exposed.
4. Conduct relevantresearch, analyzing and evaluating electronicand print sources and other
research materials for authority, credibility, relevance,and bias to credibly support speeches.

Accessibility
College of the Redwoods is committed to making reasonable accommodations for qualified students with
disabilities. If you have adisability or believe you might benefit from disability-related services and
accommodations, please contactyourinstructor or Disability Services and Programs for Students (DSPS).
Students may make requests for alternative media by contacting DSPS based on their campus location:

e Eureka:707-476-4280, studentservicesbuilding, 1-floor

e Del Norte: 707-465-2324, main building nearlibrary

e Klamath-Trinity: 530-625-4821 Ext 103

If you are taking online classes DSPS will email approved accommodations for distance education classes to
your instructor. Inthe case of face-to-face instruction, please present yourwritten accommodation request
to yourinstructorat least one week before the needed accommodation so that necessary arrangements
can be made. Last minute arrangements or post-test adjustments usually cannot be accommodated.


https://www.redwoods.edu/dsps

General Information and Course Policies

Course Overview: This course will focus on speech preparation and delivery skills. Some of the topics
that will be studiedinclude topicand purpose selection, research and organization of materials,
language choices, audience analysis, listening skills, and strategies and ethics of persuasion. You will
developskillsintopicresearch, constructing and outlining speeches, delivering traditional informative
and persuasive speeches, and usingvisual aids. The main goal of this classis to give you an
understanding of the processesinvolved in publicspeaking and a chance to develop yourskills through
the practical application of this understanding.

Rememberthatthis courseisanintroduction to public speaking, which means that you are not expected
to have had any publicspeaking experience beforetaking the class. Even the thought of public speaking
isanxiety producing for most people; therefore we will address some of the most effective ways to
manage your anxiety. Keepin mind thatitis much worse fromthe inside looking out that from the
outside lookingin. The audience will rarely be able to detect your nervousness. Taking a publicspeaking
classis a great way to increase your confidence and preparedness in publicspeaking situations.

Textbook:

Comm 1 uses an open-source textbook, available online for free.

https://socialsci.libretexts.org/Bookshelves/Communication/Public Speaking/Public Speaking (The Pu
blic Speaking Project)

PublicSpeaking: The Virtual Text.2011. The Public Speaking Project. 17 Jan. 2019
<https://socialsci.libretexts.org/Bookshelves/Communication/Public_Speaking/Public_Speaking (The_P
ublic_Speaking_Project)>.

Additional needed resources:
¢ Speech recording: digital camera, smart phone, ortablet should work fine
¢ 1 package WHITE 4 x 6 notecards (only notecards —no papernotes)

¢ Hardware: Students should have access to a reliable computer, printerand internet connection
(ideallyhigh speed internet) to access course resources and submit assignments, complete the reading
quizzes, and the unitexams. Computers are available forstudent use inthe Learning Resource Center
on the Eureka Campus. Please plan to schedule time to complete course tasks and assignments ata CR
computerlabif you do not have access to these tools athome.

Software

0 Canvas - This course uses an online Learning Management System (LMS) called Canvas, whichis
provided by the college. Togettothe class you will need to loginto: redwoods.instructure.com/login
and select “COMM 1” and our class section.

* Your login name will be yourfirstinitial, last name, last three digits of your student|.D number (e.g.
sgarcis567), your password is your eight-digit date of birth (06031996) "


https://socialsci.libretexts.org/Bookshelves/Communication/Public_Speaking/Public_Speaking_(The_Public_Speaking_Project)
https://socialsci.libretexts.org/Bookshelves/Communication/Public_Speaking/Public_Speaking_(The_Public_Speaking_Project)

0 CanvasApp - If you have a smartphone or a tabletthereis a free Canvas app through the Apple
store or an app available at thislink for Android devices.
https://play.google.com/store/apps/details?id=com.instructure.candroid&hl=en. The Canvas App can be
used for some functions, but you should not rely on a mobile device to complete all of the course
requirements. Acomputerisrequired to successfully complete this course.

0 Microsoft Word compatible software - In this course you will need to open and/or create
Microsoft Word compatible documents. All students at CR have access to a free Microsoft 360 account
There are also otherfree software options available such as Google Docs (see
https://www.google.com/docs/about/) or LibreOffice (see https://www.libreoffice.org/) and many
more. If you use Pages for Mac, you will need to exportyourfilesin one of the above formats.

o) Adobe Acrobat Reader—A free Adobe Acrobat PDF Readeris available which will allowyou to
openandread PDFfiles.

:Students should be able to navigate the course learning management system
(website) and external websites, openand download files, use aword processor with either Microsoft
Word (.docx) or compatible software, and be able to convertfiles torich text format (.rtf) or portable
documentformat (.pdf) and submitfiles tothe class website. Itis the student’s responsibility to meet
the technological demands of the course.

: Asan instructor, | am available to assist you with course contentand assignments, but my
role does notinclude technical support. However, you should let me knowif you are having technical
difficulties that affect your participationinthe course sothat | know how to bestsupportyou, and if
needed work outa short-term accommodation. Before contacting Technical Support please visit the
Online Support Page at http://www.redwoods.edu/online/Help.

For password issues with Canvas, Web Advisororyour mycr.redwoods.edu email, contact Technical
Supportat its@redwoods.edu or call 707-476-4160 or 800-641-0400 ext. 4160 between 8:00 A.M. and
4:00 P.M., Monday through Friday.

: Effective communication is essentially about being “other-oriented” and at
minimum showingrespectforbothyourself and the other person. This class requires that students
demonstrate mutual respectintheirinteractions. Most people experience asignificantamount of
anxiety related to publicspeaking. As an academiccommunity we share a mutual responsibility to
create and maintain and supportive classroom environment where students feel safe to speak outand
apply newcommunication skills.

You need notto agree with every commentorargumentthatis made inthe class, either by your peers
or myself. However, itis expected that you will be respectful of those with different opinions and
perspectivesthan yourown. Listen attentively when others are speaking, ask questions, and speak up
whenyou have something to add to the discussion. Avoid creating “noise” or distractions for others.

: Please come to office hoursif you have any
questions, concerns or need any assistance with the class—and don’t wait until you get behind orare
overwhelmed. Evenif you don’t need any specificassistance on an assignment, please feel free to come
by andintroduce yourself orto discuss your education interests.


http://www.google.com/docs/about/)
http://www.libreoffice.org/)
http://www.redwoods.edu/online/Help
mailto:its@redwoods.edu

The most effective way to communicate with me is by email. You may write me directly:
TimothyPearson@redwoods.edu, or use Canvas email for personal student-teacher communication. To
access the email systemin Canvas click on the “Inbox” link on the left dark grey bar to bring up your
Canvas email. Clickingon the personiconin the “To:” address bar will allowyou to choose the course,
student orteacher, and then the person that you would like to email. Clickon COMM 1, teacher, and
choose my name, Timothy Pearson. Type amessage inthe message areaand click send to send your
message.

: Take responsibility for your own learning by comingto every class on time,
reading the materials, completing the assignments, and opening yourself up to newideas and ways of
communicating. Don’t come to class stoned, drunk or otherwise chemically altered. Showcommon
courtesy to othersinthis class. This means: no walkingin late or leaving early, no side conversations, no
noisy packing orunpacking, and don’t use class time to work on unrelated stuff. Don’t waste ourtime by
presentingill-prepared, sloppy speeches. If you are late to class on a speaking day, DON’Twalkin during
someone’s speech. Wait outside until you hearapplause and quietly enter the room.

:DO NOT answeryour phone orengage in texting, gaming, or web
surfing duringclass time (unlessinstructed to do so). If you need to keep in touch with someoneinan
emergency, please make sure tosilence (notvibrate)your device priorto comingtoclass. | do not
permitthe taking of notes on phones, laptops, tablet or any other personal digital communication
device notyetinvented.

: Duringthis class | may show film clips that contain some profanity,
violence, and/or suggested sexual content. These films will be used to offer practical application of
concepts, theories orideas discussed in class and textbook.

Note: |l reserve the right to establish additional policies, as | deem necessary to provide you with the
bestlearning environment possible.

GRADING

Percentages will be calculated by taking the total points earnedin the course and dividing by total
possible points (100).

A:92-100 A-:89—91 B+: 86— 88
B:82-85B-:80-81 C+:77-79
C:72-75C-:70— 71 D+: 66 —69

D: 62 — 65 D-: 60 —61 F: 59 and below


mailto:TimothyPearson@redwoods.edu

ASSIGNMENTS (WITH GRADE WEIGHTS)
Assignments (with grade weights)

Quizzes—on Canvas (10x1) 10%

Smaller Assignments (8 x 1.25) 10%

Smallerassignmentsinclude an outlining activity, two self-evaluations, four video responses and a
commercial analysis. | will issue specificinstructions foreach.

Speech 1 (Introductory, 2-3minutes) 10%

This 2-3 minute speechisdesignedtoserve asanice-breaking speech foryou and youraudience. The
speech willinform your classmates about a personal accomplishment, goal, value, beliefor some other
significant aspect of your life and personality. This speech should allowthe audience to get some feeling
for who you are and what you are about.

Speech 2 (Informative, 5minutes) 15%

Selectaplace you have nevervisited. You are going to research this place in order to give an informative
speech to potential visitors about the three mostimportant places orthings of interest thata tourist
would want to see and/orexperience.

Speech 3 (Persuasive, 7minutes) 20%

For this speech, yourargument may concern and issue of fact, value or policy —your choice. Make sure
that yourintroduction features the necessary components (get attention, announce topic/thesis
statement, previewsupport). You should state or otherwise indicate who youraudience is (and thus
theirdisposition toward the topic) and demonstrate strategicadaptation to thataudience.

Speech 4 (Special Occasion, 3 minutes) 15%

Choose anevent—an award ceremony, agraduation, a retirement, awedding etc. —and craft a short
speech commemorating the event and celebrating the participant(s). The usual rulesof organization (3
part introduction, research) are notimportant here. The significance of this speech revolves around a
commemoration of the situation and the congratulatory focus on the personal subjects.

TV Commercials (2 minutes each, 2x 10) 20%

You are to create two original advertisements of between one and two minutes, filmthem and post
themon YouTube. One will be a publicservice announcement. The other commercial may be foran
existing orimaginary product orservice, however if foran existingone, the commercial itself must be
original, NOT a variation on one already aired. You do not have to appearon camera, but you must
speak, and the words must be original. While you may involve students from outside of class, yourown
work must be evident. This speech mustincorporate an approved visual aid, and your use of that aid
should demonstrate the sort of strategic proficiency discussed in class; it should augment your
argument, not distract.

OUTLINES AND BIBLIOGRAPHIES (MLA STYLE) MUST BE SUBMITTED AT TIME OF SPEECH. FAILURE TO
SUBMIT OUTLINE AND BIBLIOGRAPHY IN PROPER FORMAT WILL RESULT IN A 10 POINT PENALTY.



General Guidelines for Speeches: Always be sure to reviewthe assignment sheet for speaking
assignments to ensure that you have met all the requirements before submitting an outline or delivering
your speech. Itisimportant that you conform to the time limit given fora particularassignment. Time
limits are factored into the speech grade. To make sure that your speech conforms to the specified time
limit, you should practice your speech, out loud and standing up, and time it before delivering to the
classfor a grade.

Dress Code for Speeches: All speakers are expected to dress professionally. This means no shorts, jeans,
t-shirts, tank tops, sweatpants, sweatshirts, flip-flops, athletic shoes, or hats. Your presentation of
yourself contributes to your credibility as a speaker and should support your message, rather than
detract fromit.

Participation: Class activities, discussions, lectures,and speeches constitutealarge part of the course.
This course does not existin class notes; it existsinyourexperiences and application of the class
materials. In addition, you will be providing peerfeedback on your classmate’s speeches, which serves
as an importantlearninginstrument for both speakers and audience members.

Because attendance is critical to your success in this class, attendance is mandatory and you will need to
come prepared and ready to participate. | do not distinguish between excused and unexcused absences;
an absence is an absence. This rule applies equally to distance learning as well as in the classroom.

Lectures and class activities will NOT be repeated for the students who miss class. Please be ontime and
be aware of your own attendance status. If you miss a class or part of a class, itis your obligation to find
out from a classmate or, if that fails, from me, what you missed. An absence is notan excuse foralate
or missing assignment.

| do reserve the rightto drop you from the class up until the tenth week of classesif | determinethat
you are an “inactive” student due to excessive absences (five ormore absences).

:Reading should be completed by the date on whichit islisted on the schedule in the syllabus.
Come to class preparedto discuss the day’s assigned reading. Lectures and class activities are based
upon the expectation that you have done the reading are familiar with the material.

: Youwill need toturn all assignmentsin ontime according to the due dateslistedin the
syllabus schedule and Modules on Canvasin orderforthe assignment to be eligible for full points.

. Due datesand submission requirements are indicated on the schedule. Assignments submitted
afterthe class period in which they are due will not be accepted unless you have made prior
arrangements with me before the due date (and this usually will resultin a grade penalty).

. Paperssentviaemail, ordropped into my mailbox after class hasended WILL NOT be graded!
Please planahead. You are welcome to turn assignmentsin early. Computerissues are not considered
legitimate excuses for missing a due date.

. Occasionally circumstances arise which are truly extenuating, meaning usual, unanticipated and
completely beyond your control. Should such circumstances occurand cause you to miss a due date you
please contact me as soon as possible. Procrastination doesn’t make these situations better.

: All papers should be typed, double-spaced; Times NewRoman or Arial; 12-point font; 1”
margins and formatted using MLA style guidelines, including works cited pages and in text citations.



Please be sure to carefully edit all papers for spelling, grammar, punctuation and organization.
Mechanical aspects of writing will be taken into account for grading purposes.

: Do not copy any written, visual, or oral information and claimitas your own. Thisincludes
lessons orlecture notes, information from the textbook, and other books or resources, and digital
sources such as websites. Your contributions to the activities and assessments in the course must
representyourown work. If youincorporate the work of othersintoyourwrittenor oral
communication, you need to cite the work of others. If | suspectyou of plagiarism, your work will be
submitted to Turnitin.com to ascertain any matches to existing work. Students that plagiarize
information will at minimum receive afailing grade on the plagiarized assignment, and be turnedinto
the division dean and the student conduct officerand/orteam. Plagiarism will put students at risk of

failing the course.



Course Schedule

Week Date Topics & Activites Assignments, Readings
1 Aug 22 - e Readsyllabus &textbook Ch. 1, e ReadingQuizzes:Chs. 1,4
26 “Introduction”; Ch. 4, “Listening” (Canvas)
e Postintroductory speech
topic.
e Firstspeechassigned.
2 Aug?29 - e ReadCh.7, “Supporting Your e Havefirstspeech prepared for
Sept2 Ideas.” delivery. Sign-up calendar will
be posted.
Deliver Speech #1: Introductory Speech e Reading Quiz, Canvas: Ch. 7
3 Sept 6-9 Informative Speaking e Complete source validity
e ReadCh. 8 “Organizingand assignment.
Holiday: Outlining” and Ch. 15 e ReadingQuiz, Canvas: Ch. 8,
September5,
Labor Day “Informative Speaking.” 15.
e  Watch: “First World Problems,” e Complete: outlining activity.
Sarah Kwon. e Read:instructions for
e TopicsforSpeechdue, please informative speech.
submitvia Canvas. e Postresponse to Kwon
speech.
4 Sept 12- e Scheduled conferences; be e  Firstdiscussion post(Canvas)
16 preparedtodiscuss speechin  —informative speech.
detail, in particularthesis, e Submitdraftof outline for
support, audience and sources. Informative Speech
e View“The Birdsandthe
Weaves,” Jordyn Allen.
5 Sept 19- | DeliverSpeech #2: Informative Speech e Have speech prepared for
23 delivery. Sign up fortime.
e Final draft of speech outline
due
6 Sept 26 - PublicService Announcements e Discussion post responses to
Sept 30 PSA’s.




View “Dumb Ways to Die,”
“Your Brain on Drugs,” “Keep
American Beautiful.”

e Readinstructions for PSA
assignment.

7 Oct3-7 Persuasive Speaking e Take quiz(Canvas) logical
Logical Fallacies lecture. fallacies.
Read Ch. 16, “Persuasive e Discussion post.
Speaking.” e PostPSAassignment
e Self Evaluation for Informative
Speech due.
8 Oct 10-14 View “Implications of Social e Take Quiz(Canvas), Ch. 16.
Networking,” Colt Scott. e Discussion post.
e Postresponse toScott.
9 | Octl7-21 Advertising e Take Quiz(Canvas), Ch.5.
Read Ch. 5, “Audience Analysis.” e Discussion post.
Viewcommercials. e Readinstructionsforproduct
commercial.
10 | Oct24-28 Read Ch. 13, “Visual Aids.” e Discussion post.
e Submitcommercial analysis
assignment.
11 | Oct31- Have topicchosen for By Friday: Post commercial
Nov 4 persuasive speech assignment.
Have audience defined for e Readinstructions for
persuasive speech as specifically Persuasive Speech.
as possible. e Take Quiz(Canvas) Ch. 13.
Identify visual aid. e Discussion post.
e Submittopicchoice for
Persuasive Speech, including
visual aid and audience.
e Scheduleindividual
conference timefor nextweek.
12 | Nov7-10 Individual conferences for e Discussion post.
persuasive speech. e SubmitoutlineDraft for
Holiday: Persuasive Speech.
Veteran’s

Day, Nov11




13 Nov 14- e Prepare forpersuasive speech. | e Discussion post.
18 will be available forindividual
consultation as needed.
Nov 21- Holiday: Thanksgiving Break
25
14 Nov 28- | DeliverSpeech #3: Persuasive Speech e Have speech prepared for
Dec?2 delivery.Signupfora
presentation time.
e Discussion post.
e ReadinstructionsforSpecial
Occasion speech.
e Final draft of persuasive
speech outlinedue
15 Dec 5-9 e ReadCh. 17, “Special Occasion e Takequiz, Ch.17
Speaking.” e Discussion post
e View“Graham Chapman’s e Submitresponse totwo of the
Funeral,” John Cleese; “William viewed speeches.
and Mary Commencement e SubmittopicforSpedial
Address,” John Stewart, Occasion speech
“Graduation Speech,” Tim
Mensing.
16 Dec12 - | FINALS WEEK e Submitself-evaluationfor
15

Persuasive Speech.
Final Discussion posting —final
thoughts and goodbyes.

By Thursday: Submit Speech #4

(Special Occasion speech).




